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International Bridging Program (IBP)
for MBA Studies at SBBCollege
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INTRODUCTION

The International Bridging Program (IBP) for MBA studies
at SBBCollege (the “MBA IBP Program”) is designed as a
bridging program to help students from China to enter
into the MBA program at SBBCollege in particular and into
North American business programs in general. Courses in
the MBA IBP Program are designed to strengthen student’s
language skills, business foundation knowledge and study
methods so that they are better prepared for studying in
North America.

Successful graduates from the MBA IBP Program are
eligible for admission into the MBA program at SBBCollege
without further proof of English language proficiency
(provided that they also meet all other requirements of
SBBCollege).
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TARGET STUDENT

The MBA IBP Program is mainly for students who are
finishing up their undergraduate studies in China and are
interested in taking a MBA-preparatory program to get
better prepared for graduate studies in North America.
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PROGRAM STRUCTURE

The MBA IBP Program (consisting of 6 courses) is designed
to be completed in 2 quarters of 10 weeks each.

Module No Module Class Hours  Units
BUS 100 College Success 40 4
ENG 101l English for Academic Purpose | 40 4
ENG 102 English for Academic Purpose I 40 4
BUS 120 Introduction to Business 40 4
ACC 200 Financial Accounting 40 A
BUS 210 Business Communications 40 Al
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BUS 100 AREHRINCE 40 4
ENG 10! FAREIE 1 40 4
ENG 102 FAREE 2 40 4
BUS 120 BRI 40 4
ACC 200 S RE 40 4
BUS 210 EEp0)E] 40 4

Admission Requirements

(2) The applicant must currently be at the final year of
his/her undergraduate program or has a recognized
undergraduate degree.

(b) The applicant is expected to have sufficient basic English
language proficiency in order to fully benefit from the
MBA IBP Program. The applicant may be required to
take an English Assessment Test, the purpose of which is
mainly for diagnostic purpose. In case the applicant’s
level of English is much below the minimum expected,
he/she may need to take an English Foundation
Program before admission into the MBA IBP Program.
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Santa Barbara Business College

Santa Barbara Business College (SBBCollege) has a rich
history as one of the OLDEST institutions of higher
learning in California. Founded in 1888, it is more than
125 years old, having expanded from its humble grounds
in Santa Barbara to five campuses throughout sunny
California. With its warm and sunny weather, proximity
to Asia and being world-renowned as a high-tech hub,
California is a most favorite destination of choice among
Chinese.
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Accreditations

SBBCollege is accredited by the Accrediting Council for
Independent Colleges and Schools to award certificates,
diplomas, associate’s degrees, bachelor’s degrees, and
master’s degrees. The Accrediting Council for Independent
College and Schools is listed as a nationally recognized
accrediting agency by the United States Department of
Education and is recognized by the Council for Higher
Education Accreditation.

SBBCollege is also recognized by the Chinese Ministry of
Education (PEAREFNEZBEBD) and is listed on their
website (http://www.jsj.edu.cn/news/1/170.shtml).
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About NAEC

The mission of North America Education Centre Limited
(NAEC) is to promote educational interchanges between
mainland Chinese schools and their counterparts in North
America. We do this by offering accredited Canadian and

US programs and curricula to schools and universities in
China.

NAEC is responsible for developing a framework of
cooperation with Chinese institutions and SBBCollege.
All framework and models of cooperation are subject to
ratification by SBBCollege. Direct communication with
SBBCollege will be referred back to NAEC.
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DISCLAIMER S & HR:

This write-up is for general reference only. The detailed terms and conditions
are subject to the final ratifications by SBBCollege.
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COURSE DESCRIPTION 1 ZAZR

MBA IBP Program Course Description
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BUS 100: College Success A& I & 4 Credit Hours
This course is designed to teach the value of self-assessment and the knowledge and skills to
develop healthy, positive relationships. Emphasis will be placed on the development of a positive
self-image, the value of goal setting as it applies to college, work and life success, team work

and personal responsibility. Critical thinking and communication skills are also explored and
improved.

ENG 101 & 102: English for Academic Purposes | & Il ¥ AR5 8 Credit Hours
This course aims at drilling students on various English language skills that are important

to university-level studies. Topics would include building up their vocabulary (based on the
concepts of root, prefix and suffix, or synonyms and antonyms, or by theme). The common
grammatical pitfalls that are typically problematic to non-native English learners will be
highlighted. Throughout the courses, students are also drilled on reading comprehension and
writing skills through frequent assignments in précis and essay writing. Note-taking skills and
reading strategies to grasp the salient points will also be covered.

BUS 120: Introduction to Business 5 Al’] 4 Credit Hours
This course is designed to provide students with a comprehensive overview of business
management, including the management of people, information and resources. Emphasis will be
placed on the understanding and utilization of entrepreneurial skills. Students will apply their
knowledge by developing and presenting a business plan for the modern market place.

ACC 200: Accounting Principles SitRE 4 Credit Hours
This course covers the fundamental principles of double-entry bookkeeping and accrual
accounting in recording economic transactions, including the concept of accounting cycle. This
course then examines the theoretical underpinnings in the making of accounting entries and
reporting financial data for both internal managerial uses and external communication purposes.

BUS 210: Business Communication &% 3i@ 4 Credit Hours
This course is designed to teach the student how to communicate effectively in the business
world. Both written and oral communication is covered. Special emphasis is placed on “how
to” communicate effectively, paying attention to visuals, words selected, sentence structure,
fonts used, movement, tone, modulation, etc...

SBBCollege MBA Program Course Description
SBBCollege I ZE BM T REAS

MBAS500 Organizational Behavior {1/ 1T /9% 4 Credit Hours
This course examines the roles of leaders, and their influence on culture and performance
within an organization. Topics include the establishment of common values, employee
motivation, group and team dynamics, conflict resolution, managing change and communication
within an organization.

MBAS |0 Managerial Accounting BB S 15 4 Credit Hours
This course provides students with the tools necessary to apply accounting concepts to plan,
control and evaluate business activities. Topics addressed include analysis and interpretation

of financial data, developing and evaluating financial data and conducting cost-benefit analyses.
Prerequisites: Undergraduate Accounting; Undergraduate Finance.

MBAS 15 Business Law T &t I j&E 4 Credit Hours
This course provides the student with a foundational knowledge of the legal issues that both
start-up and established business enterprises face. With this knowledge, the student will

more correctly assess an organization’s need for competent legal advice from an experienced
professional in matters of contracts, corporations, employment, insurance, intellectual property,
international trade, leases, limited liability organizations, partnerships, and homeland security
concerns.The purpose of this course is to expose the student to a select group of legal issues
faced by the typical business in today’s business environment.These issues include the following:
the American legal system, business organizations, contracts, employment law, intellectual
property law, and international law.

MBAS520 Ethical and Regulatory Environments {2125 I 4 Credit Hours
This course is a study of ethical decision-making in a business and the regulatory context.
Emphasis is placed on theory and practice in the identification, evaluation and achievement of
ethical standards for interacting with co-workers, management of employees, and development
and implementation of business strategy. The impact of the external regulatory environment on
ethical-decisionmaking is also considered. Prerequisite:Organizational Behavior (MBA 500) or
Undergraduate Ethics.

MBAS530 Effective Leadership Skills B S 7 4 Credit Hours
This course emphasizes the development of effective leadership skills, focusing on personal
development and interpersonal skills. Students will examine the role of managers and leaders in
establishing individual responsibility, aligning values, building consensus and meeting objectives.
Students will evaluate their personal leadership style as well as that of a current or former
employer.

MBAS540 Quantitative Methods EE X 4 Credit Hours
This course examines quantitative techniques that help transform data into information that can
be used to make informed business predictions and decisions. Emphasis is placed on how to set
up models, and how to interpret and apply their results. Prerequisite: Undergraduate Statistics
or Undergraduate Research Methods.

MBA545 Marketing Management IS8 4 Credit Hours
This course explores how companies make price and promotion decisions. Students will
examine marketing opportunities including pricing strategies, customer communications,
identifying advertising and promotion opportunities, market segmentation, competitive analysis,
and pricing issues. Students will work in teams to develop a marketing plan for a selected
business.

MBAS550 Managerial Economics BB £ % 4 Credit Hours
This course applies economic theory to solve business problems related to costing, pricing,
revenue prediction, budgeting, investment and consumer behavior. Students will learn to

use economic information to make sound business decisions. Prerequisites: Undergraduate
Microeconomics; Undergraduate Macroeconomics.

MBAS555 Operations and Management Systems BIEREERSA 4 Credit Hours
This course examines quantitative techniques that help transform data into information that
can be used to make informed business predictions and decisions. Emphasis is placed on how
to set up models, and how to interpret and apply their results. Prerequisite: Undergraduate
Management or equivalent.

MBA560 Corporate Finance /& D47 4 Credit Hours
This course introduces students to concepts important to the financial success of a
corporation. Students will examine the key financial concepts including sources of investment
capital, corporate investment strategies, dividend policy, short and long-tem planning and risk
management. Prerequisites:Managerial Accounting (MBA 510);Managerial Economics (MBA 550).

MBA565 International Markets B ifi% 4 Credit Hours
This course examines a variety of legal, political, cultural, economic, financial and environmental
issues that must be considered when developing an international marketing strategy. Students
will use this knowledge to develop a plan to market a selected good or service internationally.
Prerequisite: Marketing Management (MBA 545).

MBAS570 Human Resources Management A N#EEE 4 Credit Hours
This course allows students to gain a more thorough understanding of important managerial
considerations related to employee management, including selection, retention, workforce
planning, as well as ethical and legal considerations in hiring, performance management and
progressive discipline. Prerequisite: Business Law (MBA 515)2011-2012 SBBCollegeollege
Catalog 107.

MBAS575 Management Information Systems BB {E B8R4 4 Credit Hours
This course examines managerial and strategic functions of management information systems
to support an organization’s mission and strategic plan. Major points of emphasis will be
information reporting, analysis of management information and strategic decision making.
Prerequisite: Operations and Management Systems (MBA 555).

MBA590 MBA Capstone Project MBAHE AV 183 4 Credit Hours
Students will complete an independent research project approved by the instructor. Students
will identify a business management challenge within an organization, research similar scenarios
and solutions and develop a detailed solution proposal. Students will be required to provide
weekly status reports and to prepare a final presentation to accompany the written project.
Prerequisites or Co-requisites: All required MBA program courses. List the 14 courses in the
Program and state that 2 of them can be transferred from the Pre-MBA IFP Program.
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